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KEY 
COLORS 

S/S 24
“色彩柔和，具有随和、年轻的魅力。“

“ Cyber Lime 体现了合成现实主义，将
我们与不断扩展的数字生活联系起来。”

 “浓郁而辛辣的棕色，Nutshell 是一种
跨季节的颜色，可以唤起温暖和安心。“
 “Elemental Blue 确认了精致的中间色
调颜色的延续，代表了放慢的生活方式和
增强的感官意识。”

 ” 甜美俏皮的夏日色调，具有令人愉悦
的品质。”
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According to a survey conducted in summer 2022, by far 
the most popular color schemes among U.S. consumers 

are neutrals like black, white and gray. That's more 
than double the jewel tone of the second-place finisher.

So far, the vast majority of Gen Z consumers in the U.S. 
are wearing neutrals like black, white and gray, 
according to a summer 2022 survey. Pastel is the 
second most popular color scheme.
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- 
Rhinestone 
Elements

 -
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Earphone case
ANMIKI - No.291

Phone case
ANMIKI - No.292

iPad air case
ANMIKI - No.294

Macbook case
ANMIKI - No.295

iPad bag
ANMIKI - No.293

- Starry Sky Series -
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Earphone case
ANMIKI - No.296

Phone case
ANMIKI - No.297

iPad air case
ANMIKI - No.299

Macbook case
ANMIKI - No.300

iPad bag
ANMIKI - No.298

- Starry Sky Series -
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According to a survey conducted 
in the summer of 2022, the main 
expression that American 

fashion consumers 
want to convey through clothing 
is their personality. 

28% of fashion shoppers want 

to convey their emotions 

through the way they dress.
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Macbook case
ANMIKI - No.315

Macbook case
ANMIKI - No.313

Macbook case
ANMIKI - No.314

Earphone case
ANMIKI - No.301

Earphone case
ANMIKI - No.302

Earphone case
ANMIKI - No.303

Phone case
ANMIKI - No.307

Phone case
ANMIKI - No.308

Phone case
ANMIKI - No.309

iPad bag
ANMIKI - No.310

iPad bag
ANMIKI - No.311

iPad bag
ANMIKI - No.312

iPad air case
ANMIKI - No.306

iPad air case
ANMIKI - No.305

iPad air case
ANMIKI - No.304

- Brilliant Star Series -
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Phone case
ANMIKI - No.307

Phone case
ANMIKI - No.308

Phone case
ANMIKI - No.309

- Dot Diamond Craft -

Use a diamond to match your phone case
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iPad bag
ANMIKI - No.310

Earphone case
ANMIKI - No.302

iPad bag
ANMIKI - No.310

Phone case
ANMIKI - No.308

Macbook case
ANMIKI - No.315
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- Barbiecore -

正式宣布：「粉紅芭比」將會無處不在。自從 
Margot Robbie 在 Greta Gerwig 執導的電影
《Barbie》照片曝光後，這部將在明年夏天上
映的電影隨即引發了一股名為#Barbiecore 的
時尚熱潮！

Barbie 或許是 2022年從來沒有預料出現的靈
感繆斯——她是今夏大熱哥德風格的對立面，
因為 Barbie 風格的一切是關於粉紅色。
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- Accessories -
Phone case

ANMIKI - No.307
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- Accessories -
Phone case

ANMIKI - No.309
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人类正在进入一个万物智能互联的时代，人们通过元宇宙、以及多元方式寻找长期健康生活， “元”
健康生活将成为未来流行趋势的关键概念。人们持续面临着慢性压力，运动有限，饮食匆忙等亚健
康生活。因此通过先进的健康计划、智能的医疗管理、以及永续的生活方式相结合来保持身心健康，
将是未来消费者及全球资本关注的重点。明亮具有活力的VC感的酸性色组传达了令人振奋且积极的
正向色彩。

色彩预测|2024年度色彩及主要色彩概述 S/S

水上运动将是夏季奥
运会中最受欢迎项目
之一，活力ALL运主
题以此为组货灵感，
以象征泳池的饱和蓝
色调为主，结合晕染
和渐变工艺，使高饱
和色彩具有更高实用
性。同时，柔软贴合
的剪裁加入了运动装
特有的绳结元素，打
造了舒适、运动、性
感并存的轻奢运动风。
局部高饱和的色条体
现了具有速度与高性
能的全能时尚运动造
型。

随着物质生活的丰
富和医疗模式的改
变,人们对健康的认
识 正向着"健康体
魄+健康心理=健康
生活方式"转变。
2024法国奥运会将
至，运动主义将发
生蔓延并具有集结
性。运动领域已经
做到了高科技、魅
力和户外运动相结
合，具有更高包容
性且符合更广泛人
群穿着，表达了全
民运动的愿景。高
科技色彩与都市的
服装和硅胶、尼龙
完美搭配，体现出
服装的高动力和功
能性。以夏季清爽
的水上运动为色彩
灵感，用蓝色系与
动力波段肌理相结
合，精致又振奋的
视觉感受。
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The focus on mental health is growing, 
and brands that appeal to young 
people are designing slogans that 
emphasize self-cultivation and healing. 
Many people learned new sports 
during the epidemic, and brands need 
to respond to the demands of sports 
amateurs.

Consumers are optimistic about the 
future and the desire for positive 
fashion design will continue. This 
direction is developed by the trend of 
Spring / Summer 2022, which can 
jump out of the expressive print 
design to create vivid and 
exaggerated shapes, from colorful 
garden grids to simplified hollow print.

- Positive Patterns -
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Phone case
ANMIKI - No.316

Phone case
ANMIKI - No.317

Phone case
ANMIKI - No.318

Phone case
ANMIKI - No.319

- Crossbody Phone Case-
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Phone case
ANMIKI - No.320

Phone case
ANMIKI - No.321

Phone case
ANMIKI - No.322

Phone case
ANMIKI - No.323

- Crossbody Phone Case-

Phone case
ANMIKI - No.324

Phone case
ANMIKI - No.325

Phone case
ANMIKI - No.326

Phone case
ANMIKI - No.327





Website ：www.ctworld168.com
Tel ：020-89014309  / +86-17665023206

Address ：Room 501,Building 3,No.539,Shibei Industry Road,Dashi Street,Panyu District,Guangzhou

Hey! 
We are the manufacturer for smartphone & laptop 

accessories and professional on quick customized 
production solution. 

If you also concern about the customized products, 
please don't miss our ODM service. We believe we can 

bring value to you.
 

Feel free to contact us. 
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